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Application Form
 Media Development for Democracy Resilience
 LOT 2: Thematic Journalism, Content and Audience Development

SECTION 1: GENERAL INFORMATION
1.1 Administrative and organisational information

	Name of the media outlet applying [footnoteRef:2] [2:  The applicant might be one of the following: independent private sector media company/commercial media; non-for-profit media outlet; non for-profit NGO working on media development- but also managing a media outlet.. Public broadcasters and state-controlled entities are not eligible] 

	

	Name of legal entity of the Applicant (if different from above)
	

	Address and webpage of Legal Entity
City, Country
	

	Legal Form 
(commercial/for profit entity; non for profit NGO; entrepreneur; etc)
	

	Media typology 
TV, radio, print, web portal, magazine, multimedia, etc
	

	Webpage address/es of media channels 
	

	Date of establishment
	

	Number of full-time employees 
	

	Ownership of the organisation/entity 
If applicable, list the names of all shareholders and their respective shares in %. 
	

	Management:
If applicable list all management bodies and the names of their members (including Executive Board, Advising Board, steering committees, etc).
	

	Focus and mission
Briefly describe your organisation/the applicant (typology, geography, mission, special focus, etc)
	

	Editorial Policies, Code of Ethics, and self-regulatory bodies 

	· Do you have/use a written editorial policy based on international professional and ethical standards of journalism?

· Do you acknowledge and comply with the Media Code of Ethics (national or international)?

· Are you part of a self-regulatory mechanism (media/press council; or other independent national or international bodies)? 

	Name and contact data of the Legal representative (email; telephone)
	

	Name and contact data of person in charge for this application (telephone, email, position)
	

	Experience of applicant in similar projects, sector and regions (incl. years of experience):
	



In case you will apply in partnership[footnoteRef:3] with other organisations, please insert the information below: [3:  You might identity here the name of the partner/s and collaborators, or you could only describe the typology of the partnership you will include during implementation (under the methodology section below). ] 


1.2 Information on the Partner/s[footnoteRef:4] [4:  The partner/s can be organisations or individuals:	
from the same country as the lead applicant; or
from a different country within the WBs; or
from beyond the WB region 
] 


	Name of the partner
	

	Address and webpage 
City, Country
	

	Legal Form 
(commercial/for profit entity; non for profit NGO; individual; informal group; etc)
	

	Focus and field of expertise of the Partner
Briefly describe: typology, geography, mission, specific focus, field of expertise, etc.
	

	Name and contact data of the person in charge for this application from the partner (telephone, email, position)
	



SECTION 2: Project proposal 
2.1   Overview of the Project

	Title of the project: 
	

	Short project description:
	(max. 150 words)

	Total Requested budget[footnoteRef:5] in EUR: [5:  The budget amount could be up to 20,000 Euros] 

	

	Project Duration[footnoteRef:6] [6:  The maximum duration can be up to 12 months. Projects awarded under this Call are not expected to begin implementation before January 2027.] 

	(insert number of months)

	Project Location(s): Geographic areas where the project will be implemented and will be covered with media content.
	

	Thematic area you are applying to : 
	




2.3 Background and Project Rationale 
Explain:
· Describe the issues and challenge(s) you want to address and opportunities you want to tackle with this intervention.
· Describe how this proposed intervention aligns with your organisation’s (and, where applicable, your partners’) mission, expertise, and operational capacities, focusing on your comparative advantages that position you to successfully implement the proposed activities and achieve the intended results
(Maximum 1 page)

2.4 Overall Goal
State the overall goal of the project in one clear paragraph :

2.5 Specific Objectives
List 2–4 specific objectives that are clear, measurable and directly linked to the goal
1- ….
2- .... 
3- …



SECTION 3: APPROACH AND IMPLEMENTATION PLAN
3.1 	Methodology
Please describe the approach and your methodology in implementing this proposal, including partnership or collaborations you will integrate in the implementation, if any.
Please explain how your proposed approach and methodology will contribute to creating the necessary preconditions for the successful achievement of the intended impact.
………………..

3.2	Key Activities and Timeline
Please fill in the following table[footnoteRef:7]:  [7:  You can submit this as a separate document if you need more space.] 

	Activity
	Description
	Duration /Timeline 

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	






SECTION 4: EXPECTED RESULTS AND IMPACT
4.1 Expected Outputs
List tangible outputs and related indicators whenever relevant :
(e.g. number of articles; number of innovative tools and formats; data on audience to be reached/engaged/interacted; number of media actors trained or engaged; collaboration with civil society or other stakeholders established; reports, studies, analysis produced; campaigns organized; etc.)
Output 1:
Output 2:
etc.

4.2 Expected Outcomes/Impact
List and describe the expected outcomes and tangible impact of your intervention in relation to the following areas:
· Strengthening the thematic expertise of journalists
· Improving the quality, relevance, and public value of reporting in the selected thematic area(s)
· Expanding the reach, accessibility, and audience engagement of quality journalism through the effective use of digital tools, innovative formats, and emerging technologies;
· Building and sustaining collaboration with civil society organisations, experts, academic institutions, public bodies, and other relevant stakeholders, both during project implementation and beyond its completion;
· Contributing to advocacy efforts for more accountability and transparency
· Contributing to democracy resilience and EU Integration processes.
Where possible, provide concrete and measurable examples and milestones of the changes, benefits, and impact (short and long term) that your intervention is expected to generate.




SECTION 5: RISK MANAGEMENT
5.1 Risks and Mitigation Measures
What risks and obstacles (internal and external) can you anticipate that could hinder the successful implementation of the proposed intervention?
How do you plan to overcome the challenges and mitigate the risks?
 
SECTION 6: BUDGET
5.1	Total Budget of the Initiative: _____________	
5.2	Budget requested from GIZ: ______________
Please include a detailed budget using the template attached as Annex 1. 
The budget should be in Euro.
5.3	Other financial contributors (if applicable):
List the names of other expected financial contributors and respective amounts



Name and signature of authorized representative:
Date:

SECTION 6: Checklist of Application Package and Supporting Documents
6.1	Required:
· Application Form
· Budget (Annex 1)
Ensure all documents are:
· Clearly labelled
· In English language
· Each of the above templates needs to be sent in word/excel and PDF (with your signature) 


6.2	Supporting Documents:
· Legal registration certificate of the Legal Entity/Applicant
· CV of the organization applying :  A brief organisational profile, core expertise and services, relevant experience in media development, selected reference projects, etc. (If there is a partnership proposed, please include a CV/organizational profile of the partner too)
· Professional Bios of the staff/experts that will be involved in the implementation of the Project.
· Official Financial Reports of the applicant for 2025 
· Tax certificate on financial/fiscal obligations

The application package should be sent via email to wb6media@giz.de, until October  21 st, 2026
Top of Form
Bottom of Form
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